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SchoolMarketing
Internet Applications

including
Samples and Instructions
Screenshots and Weblinks

The interneprovides so mangchoolmarketingopportunitieghat are:

T
T

T
T
T

very contemporary

popular with a significant and ewvercreasing number of ouischool
community

evergrowing in possibilities

often inexpensive or free

fun!

The modernschool needs to be actively involved with many of these internet
opportunities, otherwisehey will unnecessarily fall behind the interelsvel and
communication methodsf an evergrowing number of oustudents staff and their
familiesi with what could be serious ramifications for all concerned.

The CHALLENGE has been issued!

Headings

Website
Website Management Softwasample
RSSFeeds

SEOs
Blogs

Emails

e/i-Newslettersand e/iFlyers
Social NetworkingVebsites
Video Uploads

Chat Rooms

Skype
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Website

The schoolwebsiteis one of the most important forms of marketingthe school.
It is often where schoolinformation is initially found , especially by families new to the
area.

The websiteis often one of the fir$ places that poential families, studentsand potential
staff get an overall feel andbasic gpreciation of the potential for their involvement in
Schoollife.

Creating a Website- Background

Investigation in this area itical.

Theschoolwill need expertise to create and then continually update a good website

The initial construction of the websiteay come fronschoollT staff or other staff, systemic
IT specialists, parents with special IT skillsfiamm outsidecommerciakconsultants.

The continual updating would best be done withinS$cbool In-servicing stafffor making
these updates would be money well spent.

An option, | havdound very beneficial, follows.

Management Software

Another option is to have the webs@mbedded in to management softwatech allows for
management of the site. This takes the site beyond the statintarttie realm of continual
fluid development Web 2.0.

The expense of this option is not considerable and with negotiation within the field a
reasonable monthly costould be expected. | would suggest speaking with trusted others in
deciding on the busesses offering this support.

(S e ®/ebsite Management Softwaampléin this chapter for a specific example.)

http://marketschools.com/
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This softwareallows for various detailed reports of websitage. It could include:

the whereabouts in the world of visitors to your site

number of webpages they visited

the content viewed from webpages and applicatibeg visited
where they entered and exited the website

who is exploring your site, through (mternetProtoco) addresses
the browsers they used to litkk your website

any commercial activities you may have as part of your welesde

=4 =4 =4 -8 -9 _9_-°

This allows for the noiiT expert to update the websitegularly, from uploadingphotos
literature items, to adding webpages, blagleriesof photos and videotc.

There are numerous other capacities depending on the management s&teattee right
hand columns in the screenshots below for details available thougtattegemergoftware
| use.

Always Interactive supplies my management softwalhgee such samples of my web8ite
details are included and shown belowtditp://www.alwaysinteractive.com/

Reproduction of al I|-scréeAsh thi;mepsokréprodueed witbt i ve 6 web
permis$on of Always Interactive afttp://www.alwaysinteractive.com/

Geographic Locations and Viewing Numbers below

http://marketschools.com/
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Country Visits Page Views View
UNITED STATES 10,791 21,683 View
GERMANY 1,993 3,772 View
UNITED KINGDOM 1,522 3,897 View
AUSTRALIA 1,107 5,255 View
NETHERLANDS 962 1,761 View
RUSSIAN FEDERATION 761 1,702 View
CHINA 707 1,585 View
FRANCE 510 944 View
Webpages Viewed and Numbers per Pagebelow
Browsers v
Graph All - All L= R — <l
Search Engine v
30,000
Geographic v
24,000 Website Content A~
o, 20000 Web Pages
g Announcements
12,000 FAQE
Literatures
6,000
Web App ftems
Catalogs
School e-Handbook  Bryan Foster Specials Blog Conditi... Web School Products
Marke... disclaim... Marke...
Forums
Item
Blogs
3 Bookings
Item Type Views
School Marketing Blog Blog 23,010 | Markeng X
Home WebPage 6,920 Leads v
e-Handbook Catalog 1,708 eCommerce v
e-Handbook Web Page 1,409 e =
ContactUs Web Page 1,328
Member Login Web Page 1,288
Bryan Foster WebPage 1,226
News Web Page 919
Hints & Tips Web Page 916
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Search Engine Transfers tcSMP website- below
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Target Audiences

The websiteis also where more and momgudentsand parentswill continually visit
throughout their time in thechool

School Marketing Managers and keschool staff should use the websit®r interaction
between the various stakeholdevghin the school e.g. theirstudents potential students
staf, familiesandother interested people including parishioners

Regularly updated bulletin boards and newslettgpsoming liturgicaland social eventsSt
Vincent de Paul and otheharitable needs and requests, phantd videogalleriesof school
activities, etcare needed.

Website Examples
To view goodschool websites for ideas for your owrschoob s  w ¢ jbss gottceyour
browser and type i n schoolve lve r ddhoa vaesh: sdi @ lweesidis, t a n

school |wte bHhene arese® hany goexlampleut there.

You may also visit variouschool websites, systerevel office websitesand diocesan
websitedor both ideas and for kgyersonnel

http://marketschools.com/
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Below are three good exampleS.t J o0 s e p h 0 sand Bushae €atholicBducation
sites see the News as central to their homepag®ther couple of similar sites worth
viewing arethe Loreto Toorak site altittp://www.loretotoorak.vic.edu.au/homedAquinas
College Southporthttp://www.aquinas.gld.edu.au/

The following is reproduced with permission
found at:http://www.joeys.org/index.cfm

StJoseph’s College

Hunters Hill, NSW

ABOUT US ENROLMENTS SCHOOL LIFE SPORT & CO-CURRICULAR COLLEGE COMMUNITY NEWS, PUBLICATIONS & EVENTS COLO OUTDOOR

To be part of the Joeys family ‘@"*
1s truly a gift for life! P
The spirit of St Joseph’s College is, undoubtedly, unigue.

The college is a Catholic secondary day and boarding school for boys, with a rich mix of
country, city and international students living and learning together.

nd it Fast..

Highlights 2009 DVD -

ndars

ONLINE under News, Publications and

The BCE homepags produced with permission of Brisbane Cath&ducation and is
found at:http://www.bne.catholic.edu.au/
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Teaching Challenging Transforming

—
?’ | Catholic Education, Archdiocese of Brisbane [ search

Information about...

= Brisbane Catholic

Education
= Religious Education

& Curriculum
= Student support
= Policies Latest news
= Preparatory year Mother Teresa Primary School to open in Ormeau
a New schools ORMEAU, on the northern end of the Gold Coast, will welcome a new Catholic primary school in

: y 2011.

= Archdiocese of Brisbane Read miote... creation,

we care...

Twins and triplets settle into school life

5 . STAFF at StMary's College, Maryborough, had to take a second glance on the first day of school as
Quick connections... five sets of twins started in Year 8.

Read more... .
= Term dates Catching Fire

Another often used style for homepages emphasizes detail. It is very important that it is
presented in ra attractive,clear and succinct formaf good example of an archdiocesan
website is included with permissiorfrom the Archdiocese of Brisbane and found at
http://bne.catholic.net.au/asp/index.asp

® | Catholic Archdiocese of Brisbane: Home l |

The Roman Catholic
ARCHDIOCESE OF BRISBANE

— &

Organisation - News & Events - Vision & Priorities

Contacts | Feedback | Sitemap | Search

We Welcome You

In this video
Archbishop John
Bathersby welcomes
you to our website,
identifies its key
features and

5 7-10 July 2010

encourages
participation in the Fatth . Brisbane .
Catholic community. aith and y S Everyday Y <
Spirituality { Catholic Life Registrations
y Now Open

wRlzrideo,

v
View the transcript
About the archbishop

About the Archdiocese
of Brisbane

>

View Website

Quick Connections

Pray 2010
Pray 2010 &7

Maijor prayer gathering
ayeras

http://marketschools.com/
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Another good example follows and is reproduced with permission of Saint Ignatius College,
Riverview http://www.riverview.nsw.edu.au/

Website Inclusions

Many good ideas can be gained from exploring the World Wide Web (WawWeb or
Interne) and noting characteristics thaaynbe included on your website

This exploration would be relevant both for those about to create a wahditeose who are
/ will be doing the updating.
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